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NOBODY KNOWS CHINA'S RICH BETTER

The Chinese Luxury Travel Market Size
Size of Chinese Wealth: The Tip of the Iceberg

China is home to 7,500 individuals with RMB 1 billon or mere in total assets, which is up by 3,500 on last year. We conservatively estimate
that for every Chinese billionaire we identify, another two exist under the radar, thus 2,500 Chinese billionaires have “Known" wealth, whilst 5,000
have “Hidden" wealth. There are 600 individuals with USD 1 billion, of which 271 have ‘Known" wealth and the other 325 have “Hidden” wealth.

“Known" Wealth

Daliar billionaire

RMB blillionaire

“Hidden™ Wealth

RMB billicnaire

Dallar billionaire:

Data source: Hurun Reseasch Institute

Profile: Dollar Millionaires

(RMB 6 million or USD 1 million)

8 In 10 are male, with an average sge of 38 years. Chiness
Dollar Milllonaires own an average ol 3 cars, 4 watches, and
spprecats collpcting Chingse ireditionsl calligraphy and m@intings
Thsy enjoy raading, sampling taa and travaling In their spare time,
tsking an ayerage of 20 days holiday & yaar, and thair preferrad
sporting sctivities are goll and swimming. They arm paying ever
more sttention to el ealth, with 73% choosing o hiava eaular
chack-ups, and-a further 10% already having a personal physician,
Despite health concamas, 70% of Chinase Dollar Millionaras drink
aicahal, with around half favoring md wins;

Tha imporiance and amphesis which Chiness Dollar
Milllgnilres plece Mward gducation is reflscled In more than 85%
plaaning 1o -=and thelr children abroad for education. The Unitad
Stutes, the Unitad Kingdom and Canada are the lavorite
destinations-for aducation, whils Canada, tha Unitad States and
Singapote ate the fvorile destinations for immigration purposes,

Furtharmote, approximatety kalf of Dallar Millionalres hive &
raligious faith. with Buddhism tha most popular, st 300,

Total Wealth

Doallar bilkonsire
RMB billionaire
RMB 100 million
RMB 10 miikon
RMB 6 million

Profile: Chinese Super-Rich
(RMB 100 million or USD $15.8 million)

8 In 10 are male, with an avaraga sge of 41 Thair main sculce
of wealth are (hrough the ownershipysale of thelr companies. Real
asiate and stocks ramain the two most popular investment choices,
But they al=a invest more I art and unlistad companias.

Chinese Super-Rich own an dverage of 3 cars, and |ake mos:
pleasure frum coflecting watches, owning 6 on sversge, Chinsss
ciassical calligraphy and paintings is sacond on thair collection list
Fhey eafoy tamily activities, sampling tsa and traveling In thair
apars lme, taking sn average of 20 duye holiday a year, and thair
passion for golf is even strongar compared 1o Dollar Mllonsires

The Chiness Super-Rich are sgually enthusiastic aboul
self-improvement and participating in training and educationa!
programs, with 90'% Intending 1o send their children abroad to
study,

Additionatly, some 80% of the Supes-Rich possass a refigious
fuith, with the majority belleving In Buddhism, Chartable donation |s
corsidared Iha beat way (o be socially responsible.

ZHOU XIN, founder of E-House China, Is China's richest real estate broker. He takes more than 5 :
International business trips a year, namely to the US and Bordeaux, France. Zhou, age 45, is worth RMB 4.5
billion on the Hurun Rich List 2011. :



R E S

HL LN BEPos

Where the Chinese Dollar Millionaires Live

Province/city No. of Dollar Millionaires

Data zource: Hurun Research Institute

Sources of Wealth — Dollar Millionaire (RMB 6 million or about USD 1 million)

»
'
)

Business Owners make up 30% cf dollar millionaires in China, or approximate!y 810,000 individuals. The Chinese
business owner' s company assets typically account for 78% of his total personal assets; he owns properties worth
more than RMB 1 million, vehicles valued at more than RMB 100,000 and more than RMB 200,000 of investable
assets (including cash and securities).

Professional Investors account for 20% of dollar millionaires In China, or approximately 540,000 individuals.
Prefessional Investors generally invest in stocks, and have a relatively high income. Their wealth from cash and stock
investments account for 37% of their total fortune. In addition, the properties they live in are typically worth RMB 2.5
million, whilst real estate for investment purposes is worth RMB 1 million. They are more likely to own cars worth more
than RMB 300,000.

20% of dollar millionaires in China are Real Estate Investors, or approximately 540,000 individuals. These
individuals began using their personal funds around 10 years ago to invest in the real estate market and following
corstant real estate development in the city, hmaeenamplomhxms and own extensive portfolios. Investments in the
real estate market account for 67% of their total investments, and their properties are worth more than RMB 1.5 million.
Their vehicles are usually valued at more than RMB 500,000 and they hold more than RMB 300,000 of investable
assets (including cash and securities).

High Level Senior Executives account for 30% of China' s dollar millionaires. or approximately 810,000
individuals, They are the highest income earners whom do not own their own business. These individuals work for
large corporations and anaapanofsenlor management of multinational companies — they earn a high annual salary
and are eligible for These individuals own property for personal living worth more than RMB
2.5 million, and property for meslmenk purposes worth RMB 1.7 million. Their investment assets (cash, stock, etc.)
make up 25% of the average total wealth. Furthermore, they own cars worth more than RMB 300,000.




NOBODY KNOWS CHINA'S RICH BETTER

Where the Chinese Super-Rich Live

Provincelcity No, of Super-Rich

JIANG WE! s Chairman of Guizhou Bailing -
Shareholding Co. Ltd. He prefers to spend his |
spare time practising Tai Chi Chuan. Jiang, age .
i 51, is worth RMB 7.5 billion on the Hurun Rich E
: List 2011. |

Data source: Hurun Reseaxch institute

Sources of Wealth - Super-Rich (RMB 100 million or USD $15.8 million)

for 75% of their total wealth portfolio. The properties they live in are worth more than RMB 15 million and their cars are valued

’ Of the swper-rich in China, 75% are Business Owners, or approximately 48,000 individuals. Their corporale assets account
at more than RMB 2 million. Investable assets (Including cash and securlties) account for 8% of their total wealth.

Professional Investors account for 10% of super-rich in China. These individuals invest 78% of their assets towards.
~ stocks, cash and others. They own more than RMB 20 million of real estate and their cars are worth more than RMB 2 million.

15% of the super-rich In China are Real Estate Investors, or approximately 9,500 individuals. Investments in the real
estate market account for 64% of their total investments, with the properties they live in worth RMB 20 million. They are most
likely to own cars above RMB 2 million, whilst their investable assets (including cash and securities) account for 15% of their
total fortuna.
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Travel is the Most Preferred Leisure Activity Among Chinese Millionaires

Travel is the most c lei activity g millionaires, Although yoga has become a popular pastime in recent years,
with more than 60% choosing this as their preferred way to spend especially amongst female millionaires, golf, swimming and
their free time, and this perocentage is increasing year after yoar. mountaineering have continued to be in the Top 6 preferred sports
Reading and drinking tea take second and third place respectively. of Chinese millionaires, and their strong fondness for these sports
Men have a greater preference for outdoor activities, such as has helped to boost tourism in these areas.
driving and fishing. Driving is greatly favored amongst fe younger
generation.

Top 5 Most Preferred Leisure Activities Top 5 Most Preferred Sports
Traveling [ 1% Golf [ 8%
Reading [N 6% Swimming [N 36%
Tea tasting [N 34% Yoga NN 25%
priving N 33% Mountaineering [N 24%
Family Activitios [ 31% Badminton [N 19%
Data source: Hunun Bast of Best Survey 2012 Data sourca: Husun Best of Best Survey 2012

Travel Takes Largest Slice of Leisure Expenditure

The millionaires we surveyed spend an average of RMB 1.76 million (equivalent to
USD $277 000) a year (average wealth of surveyed millonaires is RMB 63 million or USD
$9.9 million). Travel, children’ s education and dally luxuries are currently the three core
areas of consumer spending. Travel is the biggest area of consumption among
millionaires. Children's education was without question the number one concern for the
Chinese millionaire. 85% of millionaires plan to send their children overseas to study. This
year expenditure on education has exceaded the amount spent on dally luxuries.

Key Spending Area
2011 2010

29 27
Chlldren's Education 2 20

Daily Luxuries 23 24
Entertainmant 8
Gifts "
Collecting 10

Data source: Huran Best of Best Survey 2012

64% of millionaires want their private bank to provide luxury travel advice. Half want health-related value-added services, while more than
1/3 favor services related to their children' s education. Millionaires are greatly interested in private banking value-added services - to increase
knowledge, provide entertainment, and offer a chance to expand one's social circle.

Most Sought After Private Banking Value-added Services
Travel I 64%
Healthcare [ 49%
Children’s Education [ 36%
Daily Luxuries [N 27%

Entertainment [ 23%

Gitts I 21% OU ZONGRONG is one of China' s most generous .

Collecting I 17% ' philanthropists, ranking 13th on the Hurun Philanthropy List :

t 2012 He anjoys spending time with his family mast. Ou, age !

Individual-training I 15% i 48, Is worth RMB 7.3 billion on the Hurun Rich List 2011, :
Charity I 9% e A A T e e A e L eSS ’

Data source: The Chinese Luxury Consumer White Paper 2012 (industiral Bank and Hunun Report)
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The greater their wealth,
the more travel options they have and the more trips they make

Domestic and International Travel Trends

The average number of holidays for millionaires is increasing. Millicnaires took an average of 20 days holiday in 2012, an increase of 5
days from that of last year. The frequency of traveling abroad remains stable. Millionaires will go abroad an average of 3.2 times in 2012, whilst
for super-rich the figure is more than 4 times per annum. The main reasons for going abroad are holidays and business; among super-rich
overseas business trips are more common than oversees holidays.

Average Length of Annual Vacation

(%)

Less than ten
10-20 days

21-30 days
Ovor 30 days
Average annual vacation (days)

Data sourca: Hurun Bast of Best Savey 2012
Overseas Trips Per Annum Main Reasons for Traveling Abroad

(%) 2011 2010 2012 2011

1-2 times a yoar 39 43
Business 31 3
Shopping 18 15

Visiting relutives 12
and friends

2-5 times a year
Over 5 times

No travel
Average trips abroad :
per annum (times) Data source: Hurun Best of Best Survey 2012

Data source: Hurun Bes! of Best Survey 2012

Column 1: Column 2:
Where | Went in 2011 Where | Plan to Go in 2012

In 2011, most millionaires travelled to the US, accounting In the next 12 menths, more than a quarter of millionaires
for 40%, followed by France and Japan. plan to travel to France, the US, and the Maldives.

Destination Destination
1 us 1 France
2 France 2 us
3 Japan 3 Maldives
4 Singapors 4 Italy
5 Australia 5 UK
6 Swizeriand 6 Switzerland
7 UK 7 Japan
8 Dubal 8 Dubal
- i Data source: Hurun White Paper on Chinese Luury Travel
Data source: Hurun White Paper on Chinese Luxury Traved Mgexat Sgaciat Stivay 2012
Market Special Survey 2012
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Consumption among Chinese travellers has increased by 59%

I For the second consecutive vear, Chinese travellers take top spot in terms of tax free shopping

On average, milionaires travel 3.6 times domestically and 2.4 times internationally. Super-rich make an average of 4.2 domestical trips and

3.4 overseas tnps (the greater their weatlth, the more travel options they have and the more trips they make).

Among foreign destinations, France continues to be the most popular, followed by the US and Australia — though the wealthier the
Individual, the greater their preference for the US and the Maidives. Interest in Dubai is also growing, particularly g super-rich. Of note,

12% of millionaires own a vacation house in Australia, which is a slight increase from that of last year.

Sanya (Hainan Istand), Hong Kong &nd Yunnan are the top three destinations in China, while Tibet rose to 4th place from 6th place last

year. In addition, 54% of millionaires own a vacation house, of which 27% are in Sanya and 11% in Hong Kong.

Most Praferred International Travel Dastination

Change* Rank  Destination %

|
-

France 43

*Compared to the Rank In 2011
Data source: Hurun Best of Best Survey 2012

The US is the most preferred international dastination for
Beijing millionaires, closely followed by France. Switzerland,
Hawalii, New Zealand and Britain are preferred more by Beijing

Most Preferrod Domestic Travel Destination

Change* Rank  Destination %

*Comgared to the Rank in 2011
Data source: Hurun Best of Best Survey 2012

The US is similarly the most preferred international
destination of Shanghai millionaires. The Maldives and Japan
are particularly preferred by Shanghal millionaires, as compared
to millionaires from other cities.

millionaires when compared to Chi millionaires collectively,
whilst Australia is comparatively less preferred.

Most Preferred International Travel Destinations
Beijing Millionaires

Rank Destination Y%

1 us
B s @
........... MRRIRINS ..o FRSORIER , [(SLTRRSRE R,
........... T ... .. RO

5 Japan 21
S Mewar

7 New Zealand 20
"""""" 8  Australia 18
"""""" 9  Dubai 18
""""""" o w  .

Most Preferred International Travel Destinations
Shanghai Millionaires

Rank Destination %
1 us
e B Meldves as
s i A . TR
.. SOOI ... ... . T
5 Australia 31
8 s 3
7 Italy 28
"""""" 8  Hawai 26
. N Switzorland %
""""" 1  Canada 2

Data sourca: Hurun Eest of Best Survay 2012

Data source: Hurun Best of Bea! Survay 2012



NOBODY KNOWS CHINA'S RICH BETTER

Chinese Travelers’ Tax Free Shopping

Chinese Shoppers Account for 20% of Total Global Expenditure
on Tax Free Shopping

For the second consecutive year, Chinese travelers take top spot in terms of tax free shopping, accounting for 20% of all tax free shopping
purchases made within Global Blue, an increase of 3% compared to that of last year. The percentages of tax free shopping by other nations has
remained consistent over the last two years. India is notamong the Top 10.

Rank 2011 Nationality % of Total Spending In 2011 % of Total Spending In 2010

China
Russlan Federation
Japan
Indonesis
United States
Brazil
Switzerland
Taiwan
Hong Kong
Saud| Arabia

1
2
3
4
S
6
7
8
9

NN NNWLE B S
NN - N Ws A auw

-
=3

Dats source: Global Blue statistics on Chinese lors’ tax free i di

Chinese Tax Free Shopping Continues to Soar Year on Year

Consumption among Chinese travelers has signifcantly increased, up 59% In 2011 from 2010, although slower than the 81% seen last
year, The annual growth rate for Chinese consumpticn on lax free shopping is more than 50% over the past 3 years, which is 2 times the
growth rate of spending by all global travelers.

Tax Free Shopping Growth Rate

o
Chinese travelers w

All travelers w
2011 vs 2010 2010 vs 2009 2009 vs 2008
Data source: Global Blue siatistics on Chirese ta free { colk evary calendar year )

Not only is France the most popular international travel destination for the Chinese millionaire, it also accounts for the largest proportion of
consumption spent on tax-free shopping across the globe, making up about a quarter of Chinese global ption. Singapore, G
England and Italy each account for approximately 10%. In the past year, the average amount apem on shopping by Chinese tourists was 813
Euros, an increase of 44% over the last two years. In contrast, the ge spend on shopping by global travelers has remained relatively
stable, increasing on'y 12.5% within the last two years.

Proportion of 2011 Global Average Spending Per Tax Free Shopping Transaction(Eurodollar)
Tax-free Shopping Expenditure

France [N 24%
Singspore I 15% _
Germany [ 15% Chinese travellers "
Britain [ 14%

italy [N 11% All travellers T
Korea [l 3%

Q“n
wc

Data source: Global Blue stalistics on Chinese travalers’ lax 2011 2010 2009
free shopping spending Data  Globel Blue on Chinese te free
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Luxury goods purchases are concentrated in watches
Hong Kong has become the undisputed first choice destination for Chinese millionaires to buy luxury goods

Watches and Jewels Most Favored by Chinese Travelers

Millionaires’ luxury goods purchases are concenfrated in watches, then jewelry. In addition, it is of no surprise that more men bought
electronics whilst more women bought cosmetics, jewelry, clothes and accessories.
Popular Overseas Purchases
Watches 56%

Jowelry R 43%

Leather products IT%
Clothes & accessories W | 37%
Cosmetics 1 30%
Electronics N 16%
Drink 8%

Others B 7%
Art %

Dsts sowrca: Hurun Best of Bes! Survay 2012

Hong Kong has become the undisputed first choice destination for Chinese millionaires to buy luxury goods or high-end consumer
products. Less than 30% of Chinese millionaires buy luxury goods domestically, due a lack of product safety, poor management, a lack of
credibility, high prices and high taxes, Hong Kong accounts for 73% of luxury or high-end purchases made by Chinese millionaires, followed by
those made in Europe and domestically, both at 28%. Millionaires are not concemed about price, and the most important factor is the product
itself, followed by the purchasing environment,

Preferred Location for Purchase of Luxury Goods Factors Considered When Choosing Place of Purchase
Hong Kong 73% A full rage of products/brands 58%
Europe NN 28% Good service N 52%
Major Chinese cities 28% Good purchasing enviroment 45%
us 18% Convenience,saving time TN 33%
Japan 16% Favorable price 27%
Singapore RN 15% Data saurce: The Chinese Lusury Consumer White Paper 2012
UK ] 9% (Indusiriad Bank and Hurun Report)
Others W 3%
Online 2%

Dala sourca. The Chingse Luxury Consumer White Pager 2012
{Industriai Bank and Hurun Report)




NOBODY KNOWS CHINA'S RICH BETTER

I The Chinese luxury consumer loves all that is French
Gifting

Gifts are one of millionalires’ main areas of expendilure. Gifts given at business occasions account for aimost 80% of the presents given by
millionaires, while more than 40% of millionaires also need to give gifts at weddings and other celebrations. The majority of millionaires will

choose gifts worth between RMB 5,000 and RMB 20,000, with men choosing more expensive gifts than women. Watches are millionaires' first
choice for gifts when buying for 2 man, while red wine is the most common gift among super-rich.

Top Occasions for Giving Gifts

Business I 76%
Wedding I s0%
Holiday I 41%
Family Anniversary [ 36%
Other N 6%

Data source: The Chines: Luxuty Consumer White Paper 2012 (Industdad Bank and Hurun Report)

Of the Top 10 preferred brands for gifting, five are from France, two from Italy, and the other three are from China, America and
Switzerland respectively. Moutai, ranked 5th, is the only Chinese brand on the list. In terms of brand category, there are six fashion brands, two
watch brands and one brand each for jewelry, alcohol and fragrance.

Rank Brand Proportion Category Country

1 Louis Vuitton E 14. 9 0/0 Fashion I l

2 Cartier ] 0_30/0 Jewelry Watch I I

3 Hermés )u';?{::'ta 8 > 0 0/0 Fashion I I

=
10 Armani = 3 40/0 Fashion l l

Data source:  Hurun Best of Bast Survey 2012

SONG YUQING, Chairman of Zhong Deng Group, takes a half-month vacation every year. He
prefers travelling to the US. Song, age 52, is worth RMB 3.4 billion on the Hurun Rich List 2011,

11
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How do Chinese Millionaires Make Their Travel Bookings?

The Internet is the most widely used source for odtaining travel information, followed closely by magazines. Mcre than 50% of millionaires
prefer to research travel destinations on their own, and mate decisions based on the information they have personally acquired. Fer
millionaires, the most important factor when choosing hotels are reputation and geographic location. They mast commonly make hotel
reservations by themselves or through their secretaries,

s%aﬁm Travel Inspiration

Internet and magazines most widely used

sRJEES
" T

E LR TR R
serestmen
AT

Intemet usage frequ y B times per wesk

Magszine usage frequency: 4 tmes per week

Travel Arrangements

Decding the Destination Themselves 55%

Travel together with: Friends , Family 34%

T-avel purpese: Business 34%. Sightsseing 28%

Hotel Reservations

Booking hotels: Secretaries 42%, Themselves 28%

Methocs of Hotel Reservation: Hetel's Offcial Website 23%.
“Domestiz Travel Agencies 23%, Local Business Partners: 23%
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The October holiday is the No.1 overseas travel period
A Chinese tour group has an average of 9.1 persons and
lasts for an average of 8.5 days.

Luxury Travel Trends

Timing of Overseas Travel
Travel Schedule

Chinesz milionaires have relative freedom when it comas to 115
arranging tieir fravel times, and there is no obvious distinztion 1% %
between their working days and holicay periods — they simply work 6%
when they need to and take time off when they can.56% do nothave
a specific annual travel period. Many of their trips overseas are | | . | | | |

spread over the national holiday periods, wth the Natonal Day kreak JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
in October baing tha. mast prefemed time Dats Source: ILTM Oulbound Travel Agency Survey 2012

Chinese millonaires usually follow a tour group when traveling abroad. A Chinese taur group has an average of 9.1 persons, with mors
than 60% of such groups containing 3-10 people. The journey these groups embark on ast for an average of 8.5days. Chinese millionaires
usually organize their travel schedule by themselves, typically booking through travel agencies, or attaining the assistance of family members ar
personal sceretanes.

Average Size of Tour Group Duration of Trip
1-2 persons <E days

More than 11 persons

8-15days

5-8 days
3-10 persons

Data Source: ILTH Outbound Travel Agency Survey 2012 Dam Sourse: ILTM OuIbouNd Trave Agency Survey Z012
Number of Countries Visited Who Organizes the Travel Schedule
Above 4

Entrepreneur him'hersalf N 33%
Family N 23%
Secretary 22%
Local business partner [N 11%
hNot sure B 6%

Dat Source: ILTM Outbound Trave Agency Survey 2012
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Chinese travelers stay in a hotel for 2.6 nights on average
The average aroup size of Chineso travelore checking in a hotolis 8.2 peoplo

Hotel Reservation

Chinese travelers stay n a hotel for 2.6 nighis on average, with cver 90% staying for less than 5nighis, and hal® staying fcr 3-5 nights. The
average group size of Chinese travelers checking-in a hotel is 8.2 people. Half of Chinese millionaires make hotel reservations by themselves,
booking through travel agencies, whilst the other half seek the assistance of local business partners or friends.

Length o Hotel Stay Averag2 Group Size Checking-In to Hotels
N Not sure
ot sure =
>S5 nights 21+ people 4% 1-2 people

4%

11-20 people
<2 nights
3-10 people
3-5 nights
Data source: ILTM International Luxury Travel Supplier Survey 2012 Data source: ILTM International Luxury Travel Supplier Survey 2012
Reservation Methods
[
A_ Domestic travel agent = = e 51%
o
2 Local business partner " s2%
= Hotol's official wehsite NI N 22%

HURUN j Local Chinese embassy I 17%

:Cf:;%%’vﬁ Direct by client § 13%

ﬂﬁﬂ.ﬁﬁ% Not sure [ 4%

Data sourca, ILTM International Lucury Traval Supplie:r Survey 2013




NOBODY KNOWS CHINA'S RICH BETTER

Nearly 60% of Chinese millionaires regard the reputation
of the hotel to be most important, followed closely by its
geographical location

When choosng a hotel, nearly 8% of Chinese millionaires regard the reputation of e hotel to be most important, foll d closely by its
geographica location. Transportation and Hotel Service are also considered fundamental factors by over 40% of Chinese millionaires.

Most Important Factors When Choosing A Hotel

Brand Reputation [N 59%
Location I 56%
Transportation T 48%
Service N 1%
Star Rating Systom NN 32%
view NG 25
Room size [N 23%
Facility S 20%
Catoring IR 209
Price [N 20%

Data source: Hurun White Paper on Chinesa Luxury Travel Market Special Survey 2012

Shangri-La tops the list as the most pnized hotel brand, followed closely by Hilton in second place. Ritz-Carton has risen to third

The Most Preferred Hotel Brand for China’s Rich

Charge* Rank WANG JIANLIN
WANG JIANLIN founded
..... 5 1 Wanda Group, one of China® ¢
2 """""""""""""""""""""""""""""" largest property empires. Wande
SRR owns the most nurmber of five-star
...................... hote's in China. Wang. 58. is ranked
_____ ¢ 4  CoandHyat =068 @ 6th on the Hurun Rich List 2011.
4+ 5
+* L]
------------------------------------------------------------------- Chinese luxury travelers increase their spending
..... ‘7 gomestically by 18% year on year, and intemationaly by
+ 8 25%. They also spend 10% mare on food and beverage.
""" T T T e T e | The average rocm spand rise is 14%
"""""""""""""""""""""""""""" Data seulce. A leading flve-star hotet band In China
¥ 10 Park Hyatt 27
*Compared to the Rank in 2011
Index Calcatation Method: Derived from the tage of | and

rted to an index indication within 100 points — the higher the percentage, the higher the index irdicator out of 100 points.

NI MINGLIAN, a le
i millionaires to purchz

erin China" s construction industry, is one of many Chiness
se a vacaion home in Sanya. He alco anjpys traveling to Ottawa.
E Ni, age 56. is worth RMB 2 billion on ihe Hurun Rich Liat 2

(4]
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Most Chinese millionaires travel business class on overseas trips,
accounting for 50%, whilst less than 20% travel first class

13% of super-rich Chinesz intend to buy a business jet

Transportation

Business Class

Most Chiness millonares travel business class on Overseas trips, accounting for 50%, whilst less than 20% travel first class. The most
preferred domestic airline is Air Cnina, whilst Singapore Airlines is the most preferred interrational airfine.

Flight Class Taken

First Class

Businocs Class

Economy Class

Data Source: ILTM Outbound Travel Agency Survey 2012

Domestic Ajrfire

International Airine

Best Business Class

Alr China
Singapore Airlines

Business Jets and Yachts

Business jets are very attrastive to millionaires since,
compared to normal commercial flights, they offer the
advantage of absolute privacy. With an increasingly prosperous
population and an unpr d d for busi air
travel, China' s business jet market has developed rapidly over
the past few vears, with the proportion of Chinese super-rich
Intending to buy a business jst reaching 13%.

rard o

Intention to Purchase Business Jet Among
Super-Rich Chinese

Inzend to buy

13%

Not intend to buy

Data Source: Huun Best of Best Survey 2012
Best Business Jet Brand
Gulfstr=am

5% of Chinese milionaires infend 1o buy super-yachts, whilst
among super-rich. the figureis 15%. Younger millionaires have a
greater interest in buying a yacht (milionaires below 30: 7%).
Going out te sea and having parties at s03 are now extremaly
fashionable leisura activities Most millionaires who do not intend
to buy a yacht are at least interested in hiring one.

Intention to Purchase A Yacht

I Intend to buy
M Notintend to buy

All millionaires

Super rich
Data Source: Hurun Best of Best Survey 2012
Best Luxury Yacht Brand
1.Azimut

2.Sunseeker

WU HOUGANG, 47, Chaiman of Dalian Zhang

game ariginating from Dalian

zi Isiand. said. ‘During my spare
ime. | like lo play card games 1> relax. | am especially ford of Dagunzi’

acard !




NOBODY KNOWS CHINA'S RICH BETTER

Case Study 1:
My Best Trip in 2011

Chinese millionaires were most impressed with fhe US, followed by
Jagan and France. On average. they traveled in groups of 4.8 people. and
for 3.9 days. Most traveied together with ther friends and colleagues, then
with their famiy. During 2011, over twa thirds of millionaires flew business

Where | Went

us
Japan

France
Singapore
Switzarland

class or frst class for their trips abroad. s AN R 83
Luxury Travel Market Special Survey 2012
Travel With Cabin Clasa
Cliant Businese class / Frist Clase

Family Friends

<7
L 3%
—

.COIha;uos

Data source: Hurun'White ®aper on Chinese
Luxury Travel Market Spocial Survoy 2012

During 2011, nearly 60% of Chinese milionaires
personally chose the travel cestinations of their tnps.
Even though one third depended on their secretary
to make hotel raservations, 3 in 10 still arranged the
trip schadule on their own. n addition, the hotel' s
ofticial website, local travel agencies and local
business partners served as the prime sources for
booking hotels.

Who Made the Hotol Reservations

Secretary EEII——— 33%

seif I 267
Friend I 17%
Family I 17%
Local [ 5%
Cthor N 6%

Cata source: Hurun White Paper en Chisese
uuwrmﬂ&msmm 2012

Economy class

Data source; Hurun White Paper on Shinese
Luxury Travel Morket Spoclal Survey 2012

Who Chose the Destination

Ser ) 5
Friend IR 17%
Family SR 10%
Secretary 3%
Local 3%
Other N 10%
Data source: Hurun White Paper on Chinese
Luxury Travel Markst Special Survey 2012

How the Hotal Reservation Was Made

24%

24%

masti |
Local business partner o BB Roe

Data source: Furun White Paper on Chinese.
Lxury Teavel Market Spacial Survey 2012



SAHEE

113 of Chinese Millionaires surveyed travelled abroad during the Spring Festival in 2012
In 42% of cases, local friends and partners hzlped to book the hotel

Case Study 2:

Where | Traveled During CNY 2012

Oinea third of Chinese Milianaires 1

trip.
Travel With
Client
Collzague 4%

Data source: Hurus White Paper on Chinese
Luxury Travel Martet Special Survey 2012

For their 2012 Spring Festival trip, 50% of
Chinese millionsires persanally chose the travel
destination entirely on their own, whilst a quarter
made decisions collectively with their families. 4 in 10
arranged travel schecules on their own, including
holel reservations, whilst 21% made all travel plans in
accordance with their family. The hotel' s official
website, local travel agencies and local business
partners were still the most popular hotel booking
methods.

Who Made the Hotel Reservations

Self I a2%

Family I 21%

Secratary IS 17%

Friend N 8%

Local [ 8%
Other I 4%

Dota L ¢ Papet on
Luxury Trave Market Special Survey 2012

ledd ahmad during the Spring Festivalin
Jan/Feb 2012. Most traveled to Germany, followsd closely by Japan ard
Singapore. Thelr tip was for an average of 7.1 days, which Is slightly shorter than
trips made during other per ods. During this time, they traveled in groups of 53
people, consisting mostly of family, which is slightly rrore people than trips made
during other periods, Once again, most chose businezs class or first class for this

Where | Went

2012 Spring
Festival %

Data source: Hurun White Paper on Chinese
Luxury Travel Narket Special Survey 2012

Cabin Class

Business class | Frist Class

o

Economy class
Data source: Hurun White Paper on Chinese
Luzury Travel Market Special Survay 2012
Who Chose the Destination

Self
Family i = ses—u 25%
Friend I 13%

50%

Secretary B 4%

Local [ 4%
Other [ 4%

Data source: Hurun White Paper on Chinese
Luxury Trovel Markot Saecial Survey 2012

How the Hotel Reservation Was Made

Local business pariner

Domestic travel acent

The hotel's official website

Cata source: Hurun White Paper cn Chinese
Laxury Travel Market Spocial Survey 2012



NOBODY KNOWS CHINA'S RICH BETTER

Overseas Education, Immigration and Investment

Overseas Study

Childres’s education is undeniably the mostimportant issue for
Chinese millionaires. 85% of millionaires plan to send their child
overseas to study, while among super-rich the figure is 80%. High
school and university are seen as the most suitable periods in a
child's development for overseas study.

When to Send Children Abroad

Senlor hich school

Collage
Junior high school
Postgraduate
Primary school

Data source: Hurun Best of Best Survey 2012

Ceuntrizs which predominantly speak English are the mast
popular desfinations for overseas education and the most favoured
destination is the US, with the UK and Canada follewing closaly
behind. The Top 3 cheices for overseas education have remained
the same for the past 4 years.

Top 10 Most Preferred
Overseas Education Destination

Js
JK
Canada
Australia
Gemany
Hong Kong
Singapore
Switreriand
Fmance

WMOW oW s s N

Japan
Data source: Hurun Best of Best Survey 2012

Immigration Destinations

The attiude and perspectives of Chinese millionaires towards
sending thei- children overseas for stuly reflects opinions cn whzre
to emigrate. More than 60% Chinese millionaires have already
emigrated or have plans to do so ir the near future. The most
favoured destinations are the US and Canada.

Top 5 Immigration Destinations

Carada
us

Singapors
Europe

Hong Kong

Data source: Hurun Best of Best Survey 2012

Overseas Investment

Educating their only child in one of the world’ stop schools is ¢f
the upmost importance for the Chinzse millionaire, and is often the
first step to much greater outward investment. The boom in
overseas aducation for their children and a desire to live abroad has
driven Chinese millionaires to invest more readily overseas. One
third of milionzires awn investahle assets auerseas, with this figure
reaching 55% “or millionzires in Southem China. Overseas assets
acceunt for 19% of millicnaires’ total assets. Of those who do nct
possess assets overseas as of yet, nearly 30% have plans to invest
overseas n the next three years.

Chinese millionaires invest mainly n overseas redl estate. In
addition, many millionaires own vacation homes overseas.

Real Estate [ 514%
Foreign Currency Deposit [N 230,
Stock [N 239
Financial Derivatives [N 229,

Industry [ 19%
Insurance N 12%
Ocher Investment [ 2%

Data source: The Chinese Private Barking White Paper 2012

Overseas Investment Investment Proportion

NO Domestic investment

YES Overseas investment

Data source: The Chinese Private Bariing White Paper 2012
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FPENG XING, Feunder of Fapai Group, said, Though |' ve
i lravelled 1o many exotic places iike Maurtius and througrout |
Europe, | stil orefer Sanva the mast. 1 1s convenlent and | can !
gasily arrange a trip to Sanya for my whole famly " Peng, age |
42 15 worth RME 4 5 billion on the Hurun Rich List 2011



